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Agile At Home
Learning for

SnackFutures

Challenge

The SnackFutures sensory team at Mondelez International came to us in April 2021 for support in
launching a new sustainable snack product under one of its emerging brands. SnackFutures needed to
test the product as early as possible in the learning journey,

Solution

We packed and shipped three flavors of this early stage product, to the better for you segment of
our community for agile in-home testing in just two days.
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Result

prioritizing the nutritional elements and benefits that matter most, using consumer-friendly language.

What we delivered:

Instant access to a live dashboard of results coming in on day 1

Understanding of key drivers of interest and product fit within existing snack routine

Prioritization of the flavor profiles and messages that resonated most, based on dietary preferences
Qualitative texture to discern the right balance of flavor, ingredients, and nutrition that appeal

The right ways to introduce consumers to new formulations and sourcing methods




In their own words...

for you?

REQUEST DEMO

Highlight x
SnackFutures

In-home Test & Learns

Curious how we can
drive the same results



https://www.letshighlight.com/request-demo?utm_campaign=Case%20Study&utm_source=Website%20&utm_medium=Case%20Study&utm_content=SnackFutures

