Highlight. case Study

Product & Line
Optimization for
King’s Hawaiian

Challenge

As a dominant player in the bakery space, King’s Hawaiian needed to understand
consumer reactions to potential new products in the pipeline among current and potential customers.

Solution

We packed and shipped the new King’s Hawaiian products to a curated segment of our community for
agile in-home testing in just two days.

Buns sent nationwide
Survey Completion Rate from targeted Highlighters

Days from product receipt to initial data

Result

What we delivered:

Understanding of key sensory insights to optimize product formulation
Prioritization across products in the innovation pipeline

Assessment of brand fit and product resonance among loyal and new customers
Ranking of consumption occasions and in-home use case resonance
Qualitative depth via honest, unbiased open-ended product feedback
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Summry Insight 1

My favorite thing about these buns is the
sweetness. You can 100% tell they were
made because they are
incredibly reminiscent of the sweet dinner
Summary Insght 3 Quotes rolls. | love these almost a little bit more

though because they are quite as sweet.

Summary Insight 2

Mixed with ,
these mesh so incredibly well with the other
flavors, not overwhelming just the perfect hint
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Curious how we can
drive the same results
for you?

REQUEST DEMO



https://www.letshighlight.com/request-demo?utm_campaign=Case%20Study&utm_source=Website%20&utm_medium=Case%20Study&utm_content=King%27s%20Hawaiian%20%281%29
Abigail Austin


