Highlight. Case Study

Messaging Refinement
and Website Optimization
for Explorer Cold Brew




In-depth investigation of the

customer's online purchase journey

:l q6\.\ What's most important to you, when considering whether to purchase Once you're on our site, what would you need to see on our product page
products like these? to put us in your cart? Here's what it looks like now, for inspiration. Give us

some feedback or advice for improvement!

What's your likelihood to purchase this item? (Once our product
is in your cart, it would look like this.)

Qualitative and quantitative
insights on brand messaging

What are the best things about Explorer? What should they highlight about
this product in an Instagram ad?

"Highlight was able to lay out
in a very clear and easy manner the
"Powerful flavor in a small container. Eagy to travel critical steps to getting good, usable
with. Easy to add your favorite milk. Customizable.
Delicious. Cute. Sustainable.”

data. | would definitely use Highlight at
the very beginning to test the product and
"It's a no-hassle way to get your caffeine. It's super continue in the stage we're at now where we
easy to store and can easily be byought to work." have traction in refining our branding, product
messaging, etc. As we think about how we
fine tune our online digital marketing
experience, and the specific branding or
messaging that we offer,

"Explorer is a LBGQT+ company that is socially
conscious and offers a tasty product. They should
highlight their ethical soufcing and their product
quality.”

| see it being really useful as well."
-Cason, Founder and CEO

Curious how we can
drive the same results
for you?

I REQUEST DEMOI



https://www.letshighlight.com/request-demo?utm_campaign=Case%20Study&utm_source=Website%20&utm_medium=Case%20Study&utm_content=Explorer%20Cold%20Brew
Abigail Austin


